








Designers work in open-concept o�ces, decorated with brand-speci�c imagery. 

Saccoccio had the right idea. Taking on a double major did make her marketable, and allowed her to

pursue a career path she loves at the same time.  

Since graduating, she has designed advertising campaigns for jewelry, spirits, skincare and more.  

Now, at Anheuser Busch, she works on all the innovation brands that are new to the market. “It’s a really

awesome opportunity,” said Saccoccio. “I basically get to build every brand from the ground up, from

packaging to retail displays to website design to social.”  



Saccoccio with one of her designs. 

Her marketing background helps her �gure out what consumers want. And her design skills put that

data into practice. In this case, her combined skills helped her discover that pink �amingos are

the perfect image to represent the fun, summery branding of Naturdays. All that research and quality

design paid o�.  

Saccoccio says the fruity beer is in breweries nationwide and quickly becoming a summer staple for

beer-drinkers and non-beer-drinkers alike.  
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